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In recent years, fast fashion has become a major environmental and social issue. 
People are purchasing more clothes than ever before, and fast fashion brands 
constantly produce new, cheap styles. The so-called “micro-trends” appear every 
few weeks, making people feel like they constantly need new clothes to stay in style 
creating an endless cycle of buying and discarding.  
Every year, people around the world buy approximately 80 billion new clothing items. 
This number is shocking, especially considering that it’s 400% more than what we 
bought just 20 years ago. 
On average, one person now buys about 60 textile items per year. The reason this 
number is so high is that fast fashion clothes are often made cheaply and don’t last 
long. These garments are usually made from low-quality materials, so they start falling 
apart after just a few washes. This is different from well-made clothing, which can stay 
in good condition for years. These clothes are so cheap that people are tempted to 
buy more, even when they don’t need them. 
Garments go out of style very quickly, so people lose interest in their recent purchases 
shortly after buying them. Instead of keeping these clothes, passing them on to 
friends or family or selling them. Millions of clothing items are discarded every year, 
creating massive amounts of waste. Worldwide, 1 truckload of textile is discarded 
each second. Many fast fashion garments are made from synthetic materials like 
polyester, which take hundreds of years to break down.  

| https://theroundup.org/textile-waste-statistics/
| https://thebutlercollegian.com/2024/10/micro-
trends-killing-the-planet-one-purchase-at-a-time/
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